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Organization Overview
African Wildlife Foundation (AWF) is a non-profit organization that was founded
in 1961. They are looking for better ways to help protect Africa’s wildlife, its land,
and even the people for a brighter and a more sustainable future.

Site Architecture

The website has a very simple, yet attractive homepage. It’s very simple for people
navigate around and to know where to go immediately. The site uses simple colors
that isn’t too obnoxious for the users that will make them leave the site.

The wildlife is constantly being hunted for trophy and for money as well as being
trafficked. The organization has trained rangers and sniffer dogs to help stop the
illegal trafficking of the animals, but sometimes that’s not even enough.
AWF is working to support and protect the critically important biodiversity along
with offering people economic opportunities. AWF has invested in communitybased conservation to help create safe havens for the wildlife while at the same time
helping to improve the well-being of the people in Africa.
Working directly with communities, AWF provides jobs, conservation training,
educational opportunities, and the ability for the people to diversify their livlihoods
in order to provide and secure a better future for everyone.

Report Overview
This report contains an audit and the analysis of the African Wildlife Foundation’s
website, https://www.awf.org. The website is very user-friendly with a lot of
resources and full of information that is helpful for the audience interested in the
organization and for those who are already part of it. Overall, the website has 7,430
HTML pages and 2,260 images.

AWF Home Page
The site’s navigation bar at the top that is simple for anyone to understand, and it
sticks to the top of the page as the user scrolls down the site. There are two drop
down menus attatched to two sections on the navigation bar. With in the drop
down menus there are 20-32 other pages the user can go to.

The program Screaming Frog SEO Spider was used to conduct the audit of the
website. The purpose of this audit was to look and examine how the website
currently is, while looking for any errors in the site. This report is based on a small
sample size and not all HTML pages and images. All of the findings will be noted
and analyzed in this report.
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Drop Down Menu Under “What We Do”
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Drop Down Menu Under “About AWF”
It also has the same footer on each page that contains social media links, more
links to pages within the site, and even another place to donate money to the
organization.

Mobile View of
Home Page

Mobile View of Menu

AWF Website’s Footer
Within each of the pages throughout the site there are more links to other pages
within the website. These pages could be donation areas, other blog posts or stories,
images, videos, and any information about the animals or that’s important based on
where they are in the website.
The site, while it’s big and
easy to get lost in, there are
breadcrumbs that show you
Example of breadcrumb in the website
where you are and the pages
that lead you to there. For example, under the what we do tab there is a section
called “Land & Habitat Protection” and a section under that called “Protected Area
Management”. Just like in the picture, it shows you were you have been and where
you are now and the first page has the page attached so it’s easy to go back if you
wanted to.
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The site is very mobile friendly that contains everything
that is on the desktop version. It is also set up in the same
way from the colors to the location of everything like
where the navigation menu is and even the same order and
location for all the information.

Mobile View of
Home Page #2
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Page Titles

Meta Descriptions

Page titles are important in an Internet search, since it’s the first thing anyone looks at. According to the
Screaming Frog SEO Spider program every HTML page has a title. However, not every title is the best. Some are
too long, too confusing, not impactful or interesting enough for people to click on, or needs more keywords in
them. Below are examples of good and bad ones, as well as one of the shortest titles and one of the longest titles.

Shortest Page Title: “An App for Apes” (15 characters)
Yes, this is a very short page title. However, the way it describes that page on the website makes it interesting to
many people. A potential visitor to the site may be intrigued by it and wonder, “What do they mean by an app for
apes?” or “This is interesting, but how can an app help the apes?”. Also, anytime an animal is mentioned usually
grabs people’s attention since everyone loves animals, but the keyword “App” is used as well. Using this word
attracts more and more people because nowadays everyone is constantly on their phones, and having something
they can look and use right on it only makes it that much more intriguing.

Longest Page Title: “Status of Land Use Planning, Land Tenure and Biodiversity Conservation: A Focus
of Udzungwa-Magombera-Selous Landscape and Mngeta Corridor in Kilombero District | African Wildlife
Foundation” (190 characters)
This page title is long and only up to the word “Biodiversity” can be seen in an Internet search which doesn’t
attract many people. The rest of the page title is too wordy and most of it is hard to pronounce for those who are
not familiar with the place, which can turn many potential visitors away from the site. There are no keywords or
words that interest people enough to want to click on it, in which they will just go on to the next search result.

Example of a Good Page Title: “ Update: Orphaned Mountain Gorilla Alive and Healthy | African
Wildlife Foundation” (81 characters)

Anytime people hear about animals who are hurt, saved, or in any condition people want to know about it,
especially if it makes it into a news story or blog post like this one. It uses the keywords, “Update”, “Orphaned”,
“Alive”, and “Healthy”. These keywords attract many people in that they will want to know what happened to the
gorilla in the first place, how was it saved, and even how is the gorilla doing now. This is a great page title because it
allows for a lot intrigue and immediately can attract people to the site. It also shows potential visitors that the site is
constantly being updated with new information, which is important for people interested in this type of work.

Example of a Bad Page Title : “AWF Hosts Ugandan MPs and Senior Wildlife Officials on
Benchmarking Tour | African Wildlife Found (102 characters)

This page title is not interesting enough to grab someone’s attention. It’s dull and doesn’t spark any interest in the
reader. This title is only visible up until the word “on” which doesn’t help the potential visitor determine whether
or not to visit that page since they don’t even now what it’s about just by looking at the part of the title that is
visible to them.
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Meta descriptions are important in that once someone is interested in a search it’s the next bit of information
they look at to see if they want to go to that site. According to the Screaming Frog SEO Spider program there are
149 (6.13%) of the pages are missing a meta description. However, not every description is the best. Some are too
long, too confusing, not impactful or interesting enough for people to click on, or needs more keywords in them.
Below are examples of good and bad ones, as well as one of the shortest and longest descriptions.

Shortest Meta Description: “2001” (4 characters)

Not only is this meta description way too short, but it doesn’t give any useful and important information that
someone can use to go to the website. This is an example of a bad meta description because it immeditately
protrays to a potential user that the site isn’t great, or that it’s still being developed which can turn them away
instantly. While it can intrigue people to click on the page, it’s not the right kind of intrigue that the visitors
should be feeling. People looking at it among the other results are questioning what that year has to do with
anything on the site or with that organization, but doesn’t feel comfortable enough to click on it.

Longest Meta Description: “African Wildlife Foundation commends Tanzanian government’s decision
to withdraw CITES proposal to sell ivory stockpile. NAIROBI, Kenya, January 28, 2013 -- African Wildlife
Foundation (AWF) commends the Tanzanian government’s recent decision to withdraw its proposal to the
Convention on International Trade in Endangered Species of Wild Fauna and Flora (CITES) to sell some of
its ivory stockpile. CITES is the international agreement that regulates the trade of endangered plants and
wildlife; more than 176 countries are signatories. Ahead of CITES’ 16th Conference of Parties, Tanzania
had submitted a proposal to downlist the status of the country’s elephants and to allow a one--time sale of
more than 100 tons of ivory to China and Japan. The government’s decision to withdraw the proposal comes
in the midst of an elephant--poaching crisis stemming from a growing demand for ivory primarily in Asia..”
(910 characters)
This meta description is way too long. People today do not have a very long attention span and any time they
come across a lengthy passage they will either read the first few words or skip it entirely. Only up to the year
“2013” is visible in an Internet search, and even that much isn’t that interesting to make people click on it. Using
the keywords and phrases, “withdraw” and “sell ivory stockpile”, helps to attract people to a point. While those
keywords can help, changing the description to include more keywords that will grab people’s attention will
increase the number of clicks and the amount of people visiting the site.

Example of a Good Meta Description: “ The trade in illegal wildlife products goes beyond ivory and
rhino horn—apes are at risk, too.” (94 characters)

This description uses the keywords “illegal”, “wildlife”, and “risk”. These words instantly attracts people since no
one likes or wants to see innocent animals being killed, hunted, and traded just for a payday. It’s also descriptive
enough even though it’s short. People nowadays like to read things that are quick and to the point as long as
they get enough information from it and that’s exactly what they get with this description. This description gives
enough detail that people will want to click on it because there is something new to protect the animals from and
should be aware of it.

Example of a Bad Meta Description: “WIN WIN WIN” (11 characters)
Right away this can make people think the site is a scam trying to make them think they won something great
when they really didn’t and it’s not what the page is about. This description is also way too short and doesn’t give
any insight into what the page is about. While “Win” a great keyword to use since people are attracted to it right
away, that’s all that it uses which can confuse people and that’s not good for attracting new visitors to the site.
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Site Accessibility
Many of the images throughout the website are missing their alt tags, 116 images or 5.13% of the images to be
exact. Otherwise the rest of the alt tags are written well for this site. The site is accessible for everyone to use of all
ages and disabilities. It’s also conforms well to the major accessibility guidelines.

Example of HTML code

Content Types
The AWF website consists of different webpages with text, images and videos of animals, land, people, and more,
graphics, reports, and even brochures. At the bottom of the website AWF links out to their Facebook, Instagram,
Twitter, and their YouTube pages, as well as a digital newsletter that people can sign up for using their email. All
of the content is integrated very well into the messaging of the site in that it really helps to deliver their mission,
goals, message, and ideas to people in the most respectful and best way possible. AWF’s content helps to tell their
stories and to help Africa’s wildlife and people in the process without being obnoxious to the people visiting the
site. The content flows smoothly throughout the site without it being too much for one person to handle when
they are on a page.

Writing
The website is written in a professional way and appropriate for its audience, but also in a way that the younger
genereations can still understand depending on what is being written about of course. No matter what is being
discussed whether it’s how they help the animals, information about the different animals they protect, or even
the blog posts, there is enough written that the reader will get a lot of it. There is so much detail and a lot of
descriptions they don’t have to guess or assume anything.
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